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Initial Logo Sketches Refinements

F AO 
FAO 

FAO 



15    FAO Brand Guidelines 03 Brand Standards   16

Final Mark

experience
FAO FAO

FAO 
Schwarzsc hw ar z

FAO



17    FAO Brand Guidelines 03 Brand Standards    18

experience
FAO FAO

Mark
No maximum size for the logo but The master logo is to 
only be used in the approved colors. The color of the 
background should complement the logo determining 
which logo should be used on the background.

Minimum size no smaller than three-quarters of an 
inch wide:

1 inch

0.8 inches

Logo Integrity and Clear space
Clear space is the area around the logo. This area should be clear of any 
graphics or typography. This space also includes the edges of magazines 
and newspapers.

Use the height of the tail to determine the clear space needed around the 
logo

x = height of tail
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Logo Variations
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Typography
The main logo is always to be used in capital letters. The signature or any 
secondary typography can be either all caps or caps and lowercase. 
When using Garamond do not use all caps for the signature.

Adobe Garamond Pro Regular

Helvetica Neue Regular

CMYK 0 55 95 0
RGB 216 103 29
HEX #d8671d
PMS P24-8U

CMYK 70 0 11 0
RGB 58 107 205
HEX #3aaacd
PMS P118-6U

CMYK 0 80 63 0
RGB 206 57 57
HEX #ce3939
PMS P55-6U

Adobe Garamond Pro Bold

Helvetica Neue Bold

Colors
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Unapproved Uses
To preserve the integrity of the FAO brand, use 
the brandmark correctly and consistently with 
any application. Altering, distorting or redrawing 
the mark in any way may weaken the overall 
brand image.

1. Rotate brandmark or wordmark

2. Alter the angle

3. Add text or graphics

4. �Use the wordmark or brandmark alone aside 
from in pattern

5. Crop the brandmark

6. Outline the brandmark

7. Use brandmark next to wordmark

8. Use any color other than the brand colors

9. Flip brandmark

1. 2.
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Business System
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Michael

Staff ID Uniforms

Name:
Theresa

Position:
Manager

Joined:
July 2017

experience
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Packaging
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